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On the Univer aality of value and univer aal value
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Abstract: The concept of value was cared by modem philosophy with the coming of the westemn philoo-
phy of value, meaning the search of universal value On contamporary, the ab®lute and abstract systan
of value is sugpected by the people, universal value isn't ablute or abstract any more, the becaming uni-
versal values include differentiate leration and coordination The concrete and universal value concept
and rules are the requireanent and constituent elanents of the scial world order On contanmporary, we
center the national culture particularity of the values but this does not interfere we contamplate and de-
velop the universal values for human beings in difference and mutual complement al publicity pergec-
tive The establishing of global order needs the universal validity of sme values in the world today.
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