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Beijing Cultural Symbol and Its Construction of

Soft Power in the Global City Role
WANG Yi-chuan
(College of Art and Communication Beijing Normal University Beijing 100875 China)

Abstract: Cultural symbols are the most representative and most obvious level in city culture. Memory of
the city depends on the cultural symbols of the city which are the symbols and windows of the cultural spirit of
the city. From Beijing’ s soft power in the culrtural symbols is characterized by historical and contemporary
national and local material and non material and so the intersection. Beijing has been the city should
strengthen the maintenance and communication of cultural symbols but should be conscious enough to
represent Beijing” s new “global City” features the new symbols of urban culture.

Keywords: Beijing cultural symbols; global city; creative symbolic priority; soft power



